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2007 Public Comment Matrix


Richard Strauss

Organization:  Connecticut Academy of Science & Engineering (CASE)

Method/ Date of Contact: Public Input Meeting of July 11, 2007

Request: Mr. Strauss noted how Public Act 07-242, the recent Connecticut energy act, included certain suggestions (sections 87(b), 88 & 100) made in CASE's study on Energy Alternatives and Conservation.  These included televised real-time energy alerts that would inform people of energy emergencies and advise them on ways to reduce loads in order to prevent blackouts.  While funding for this in the new bill under Public Awareness was rescinded in an implementor bill,
 this funding was later restored under an appropriations bill.  OPM had expressed an interest in this concept.  He also noted they advanced the concept for the Summer Rewards programs that provides customers with credits if they reduce their use by given percentages between July and September.  He hopes such behavior-based mechanisms can raise energy efficiency to a new level of public awareness.  He offered CASE as being ready to work with the ECMB and DPUC to make these ideas a reality. 
Companies’ Position:  The Companies look forward to working with a variety of Connecticut stakeholders in advancing new ideas relating to energy and energy efficiency and encourages CASE to actively participate in many of the regulatory proceedings the energy bill contemplates.  The Companies also appreciate CASE’s offer to work with the DPUC and the ECMB and would also like CASE to engage the Companies with any new energy efficiency or load management ideas that they believe can be brought forward through the CEEF programs the Companies offer. 

ECMB Position: The ECMB appreciates CASE’s ideas and interest, and concurs with the Companies’ position.  There are a number of existing and legislatively mandated provisions concerning customer communications to reduce demand during peak periods.  ECMB believes that these efforts should be carefully integrated so that customers are not overwhelmed and confused, and are receiving clear messaging concerning the practical steps they can take.  The ECMB will coordinate closely that the DPUC, the Companies and other partners, such as CASE, to carefully develop an integrated approach that most effectively communicates with and motivates customers.  
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Name:  Marie MacDonald/Jennifer Boyd

Organization:  Connecticut Public Television

Method/ Date of Contact: Public Input Meeting of July 11, 2007

Request: CPTV is requesting $526,000 to produce and air a 10 part series on energy and will also have a "town meeting" section. The shows will concentrate on a format similar to "This Old House" that will also deal with new construction (as well a retrofit) and spotlight what can be done to improve energy efficiency.  This will include simple tips on caulking, compact fluorescent lighting as well as Energy Star rated appliances. They will work with a point person from the CEEF and use Connecticut projects. Each show will be broadcast 5 times in a 12 month period. A web site will accompany the show from where vignettes from episodes can be downloaded for viewing and will also contain complementary technical information. CPTV supplied detailed information on the number of times CEEF logos, messages and other points of recognition would be made.

Companies’ Position:  The Companies believe that the proposal brought forth by CPTV is an excellent communication medium and a practical approach to addressing a comprehensive educational series on energy efficiency for residential consumers. In keeping with the Companies approach of delivering integrated electric and gas programs such as Home Energy Solutions, the Companies believe this series can provide information on energy efficiency tips and measures that not only address electric savings, but also natural gas and oil savings, and renewable technologies as well. The Companies strongly believe that this effort should be funded in 2008 and believe that this is one of the types of initiatives contemplated by the energy efficiency and marketing outreach campaign included in Public Act 07-242. The Companies would recommend that this effort be funded through monies created under Docket 07-06-60. The Companies will work with CPTV, the Department, the gas companies, and the Connecticut Clean Energy Fund in developing the program’s content to ensure that the underlying messages complement CEEF program offerings.  

ECMB Position: The ECMB would like to reaffirm the Companies suggestion that this is one of the types of initiatives contemplated by the energy efficiency and marketing outreach campaign included in Public Act 07-242 and that the ECMB supports funding of this program under Docket 07-06-60  - DPUC Review of the Statewide Energy Efficiency and Outreach Marketing Program.  The ECMB further encourages the series to address opportunities for renewable energy and sustainable construction.  Specific topics might include zero-energy homes and LEED for Homes.  The ECMB is willing to advise CPTV, in coordination with the Department and the Companies, to ensure that the program content is consistent with and reinforces the target goals of the CEEF programs and Public Act 07-242.  
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Name:   Frank Fennell

Organization:  Opto Generic Devices (OGD) 

Method/ Date of Contact: Public Input Meeting of July 11, 2007

Request:  Mr. Fennell recounted that OGD did previously contact the ECMB for consideration of the OGD product for the C&I programs but then decided to concentrate on another marketing strategy.  He noted that they have adopted a new strategy for this year which includes a request for reconsideration of their product.  The device, called an adaptive climate controller, is a non-complex control that basically provides an even speed for the motor(s) associated with operation of some HVAC equipment that prevents power spikes associated with starting motor-driven equipment.

Companies’ Position:  The Companies have already begun reviewing this technology through the RD&D working group.  The RD&D Policy Working Group (PWG) will work with this organization to ascertain the merit of any energy efficiency claims.  Once the review and assessment are complete, the ECMB will be provided with the results of the analysis. If the energy efficiency claims are validated, the Companies can include the technology this product represents in energy efficiency programs as appropriate.

ECMB Position: The ECMB finds this technology to be of interest and concurs with the Companies’ position.  The RD&D Work Group’s review process is the appropriate venue for reviewing this and other promising technologies.
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Name:  Jay Johnston/Terry Rich

Organization:  BOC/A-Ray Services

Method/ Date of Contact: Public Input Meeting of July 11, 2007

Request: They are looking for guidance on how they may fit in with existing programs for their product which allows anaerobic digesters to operate more efficiently with less power requirements via a chemical reaction with the fats, oils and greases that lessen their effects on slowing up the treatment process. There are certain hardware cost ($1,500 to $2,500) associated with the product but most of the cost is for the treatment chemical products. 

Companies’ Position: The Companies are currently working with BOC/A-Ray Services to evaluate this technology and its potential energy savings.  Once the review is complete, and as appropriate, this technology will be incorporated into the Companies energy efficiency programs and their corresponding incentive structure.

ECMB Position: The ECMB feels that the CEEF should be continuingly examining new efficiency approaches and that the RD&D working group would provide the proper venue for reviewing this product.  The RD&D review process has investigated other chemical additives for sewage treatment processes, which have varied in their effectiveness and marketability.  A key issue is the receptivity of such products to the sewage treatment market due to the uneven reputation of similar products in the past.  Of particular interest will be solid evidence of marketability as well as effectiveness in producing energy savings.
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Name: Ron Katz

Organization: Connecticut Science Center

Method/ Date of Contact: Public Input Meeting of July 11, 2007

Request: Mr. Katz thanked the ECMB for its continuing support. He reported they expect the last steel to be in place by August 14th and the glazing to be in place by the end of the year.  On the energy aspects of the building, he said they expect the structure to be 30% better than code [at the time] and 27% more efficient than ASHRAE 90.1. This was, in large part, thanks to the efforts of CL&P in conjunction with Fuss and O'Neill who identified 10 significant points of savings not including exhibit lighting. In addition, he related that they expect approximately 70,000 kWh from photovoltaics and additional power from a fuel cell. He also discussed the progress on the clean energy exhibit and the challenges it has presented to be both informative while interesting.

Companies’ Position: The Companies have been working with the Science Center’s design team throughout the design of the new Science Center and are supportive of the Science Center’s efforts to construct a very energy efficient building. The Companies have also been actively involved in the design of the energy efficiency exhibits planned at the Science Center.  We believe that an energy efficient design in conjunction with the energy efficiency and renewable exhibits under development will provide a comprehensive and sustainable energy efficiency and educational message.

ECMB Position: The ECMB is pleased to see this project approaching completion and meeting its intended performance goals.  We look forward to progress on the clean energy exhibit.  The ECMB would like to reaffirm its support for the Science Center’s efforts to promote energy efficiency and renewable energy in Connecticut.
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Name: Jonathan Edwards

Organization: Smartpower

Method/ Date of Contact: Public Input Meeting of July 11, 2007

Request: Mr. Edwards recapped the past activities of SmartPower in relation to its activities in Connecticut with the CCEF and multiple foundations to promote clean energy in the voluntary market [Clean Energy Options in CT] and their 20% by 2010 campaign that now has 51 communities as Clean Energy Communities.  They are interested next in promoting what they term SmartPower 2.0, a new direction aimed at energy efficiency. SmartPower, and its funding source, is seeking a candidate state, such as Connecticut, to form a partnership to advance this new program.  SmartPartner hopes to bring to the table approximately $600,000 per year for three years, to be provided by its funding source, and is seeking a state that would match this investment in support of the proposed program.  They are seeking discussions on whether Connecticut would be interested in participating in these efforts, noting that initiative would include a large and diverse number of stakeholder groups such as business, ISO NE, environmental, energy and public interest NGOs and the Northeast Climate protection Partnership.  

Companies’ Position:: The Companies would welcome the opportunity to work with Smartpower on this endeavor and to assess the integration of the Companies energy efficiency programs with this offer.  The Department may also wish to consider this request for funding under Docket 07-06-60 DPUC Review of the Statewide Energy Efficiency and Outreach Marketing Program.

ECMB Position:  The ECMB concurs with the Companies that the SmartPower proposals should be considered under Docket 07-06-60 DPUC Review of the Statewide Energy Efficiency and Outreach Marketing Program.  However, the ECMB wants to emphasize that, given the finite budget allocated for this marketing effort and the array of marketing campaign objectives called for by Public Act 07-242, the resulting marketing and outreach program will need to use the best mix of strategies to ensure clear and effective messaging to and motivation for customers.  This proposal should be evaluated within that context.
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Name:  George Benedetti

Organization:  Honeywell

Method/ Date of Contact: Public Input Meeting of July 11, 2007

Request: Mr. Benedetti provided information on ControlLinks, a new gas/oil boiler digital control mechanism by Honeywell that eliminates the less precise mechanical linkages commonly in use. He said this provides enhanced safety, less maintenance and greater reliability and fuel savings with attendant environmental improvements. He cited typical fuel consumption improvement in the 2% to 8% range with paybacks frequently less than one year.  One specific case study provided reduced energy costs by 30%.  He requested consideration of ControlLinks for inclusion in future programs and for specific financial incentives for the product as an inducement for customers.
Companies’ Position: As indicated by Mr. Benedetti, this technology is primarily a mechanism for saving fossil fuels (e.g., gas and oil) and is not appropriate for inclusion in the electric energy efficiency programs.  However, Mr. Benedetti was directed to the pilot natural gas C&I energy efficiency programs being offered in 2008 by Connecticut’s natural gas distribution companies where this technology may be more appropriately considered.  

ECMB Position: The ECMB concurs with the Companies position and encourages the commentator to pursue the 2008 natural gas C&I energy efficiency programs.  As noted, most savings will be for fossil fuels; however, boiler and furnace savings may provide electricity savings from reduced fan and pump operations.  If such a project using this technology is funded by the natural gas programs, the Companies should monitor and verify any associated electric energy and demand savings as well.
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Name: William McDonough

Organization:  Bon Aqua

Method/ Date of Contact: Public Input Meeting of July 11, 2007

Request: Mr. McDonough first approached the Board in year 2000 requesting recognition for his product to be used in the C&I programs operated by United Illuminating Co. He had already been accepted by CL&P and received funding on projects. Mr. McDonough also approached the DPUC in Docket 01-01-14 and in their decision of September 19, 2001, it was stated:

…  WJM goes on to state that although CL&P has qualified this system for funding within its C&LM programs, UI has not.  WJM believes, that since the Department has directed the Companies to develop joint C&LM programs, that UI should qualify the Bon Aqua system for funding within its C&LM programs.  …

The Department has directed the Companies to develop joint programs.  To the extent that either CL&P or UI can demonstrate that a technology is cost effective, the technology should be included in the C&LM programs of both utilities.  The Bon Aqua system demonstrates a cost benefit ratio of 2.0, and as such qualifies for inclusion in the C&LM offerings.  Therefore, UI is directed to include this technology in its programs.  …
Mr. McDonough re-contacted the ECMB in 2007 in April 2007 noting that none of his applications for use in the UI territory has been approved since that 2001 decision and he was again seeking that programs be made identical. Some dialogue has taken place between Mr. McDonough and UI personnel but resolution has not yet been to his satisfaction.

Companies’ Position: The Companies have aligned their strategies to fund technical reviews of projects. This alignment has resolved Mr. McDonough’s issue.

ECMB Position:  ECMB’s understands that the Companies have aligned the CEEF program rules for the funding of project technical review and have committed to ensuring that the Bon Aqua projects are processed consistently in both service territories in the future.  The ECMB’s Consultants will track the progress of any future such projects to ensure consistent treatment in both service territories in accordance with CEEF program rules.
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Name:  Mark Falade/Harry Cullinane

Organization:  Robur

Method/ Date of Contact: Public Input Meeting of July 11, 2007

Request: Mr. Falade has already been "in the pipeline" having approached the Board at its June 13, 2007 meeting to discuss the desired eligibility of the Robur gas fired absorption chiller for the electric energy efficiency programs and specifically for two applications in Glastonbury. He maintains that part of the reason it has not been made eligible is that the technology is not engine driven but notes it has a COP for cooling of .6375 and has the ability to produce  a cooling effect with no gas input due to a flywheel cooling effect. Discussions are underway with CL&P on the technology with the possibility of some incentives for partial load operations.
Companies’ Position:  A COP of .6375 is significantly less than that of a vapor compression chiller which is the subject of the current pilot.  The Companies are presently exploring any part-load efficiency merit this technology has to offer.  

ECMB Position: The ECMB is awaiting the results of the Companies’ analysis concerning the part-load efficiency performance of the product.  The ECMB will follow-up on this request to ensure a timely resolution.
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Name:  Nathan Guedalia

Organization:  Equidex Energy

Method/ Date of Contact: Public Input Meeting of July 11, 2007

Request: Mr. Guedalia requested the ECMB provide approval for his Equidex lighting management system which he explained was required by the University of Connecticut before they would consider it for use. 

Companies’ Position:  An evaluation has already confirmed that this technology can save energy and this technology is eligible for incentives under current CEEF programs.  While neither the ECMB or the Companies do not endorse any particular product, UCONN can be made aware of this information for future reference.

ECMB Position:  As noted, the ECMB does not provide “approval” for any particular product but does monitor the energy efficiency measure review process of the Companies to ensure that proposed projects and promising technologies are reviewed consistently with respect to the CEEF program rules and enabling legislation, and on a timely basis.  
[image: image10.png]



Name:  Henry Link

Organization:  Enviro Energy Connections

Method/ Date of Contact: Public Input Meeting of July 11, 2007

Request: Mr. Link asked the ECMB to support the applications by CPTV and SmartPower since he believes the public awareness and education aspects are very important.  He also believes it would be advantageous to publicize more successful case studies.

Companies' Position: The Companies agree with Mr. Link’s recommendation on the two proposals he cited and on the development of case studies.  The Companies develop case studies as part of their program marketing.  The Department may wish to consider funding the two specific proposals Mr. Link cited under Docket 07-06-60 DPUC Review of the Statewide Energy Efficiency and Outreach Marketing Program.

ECMB Position:  The ECMB recommends that the CPTV and SmartPower proposals, as supported by Mr. Link, should be considered under Docket 07-06-60 DPUC Review of the Statewide Energy Efficiency and Outreach Marketing Program.  However, the ECMB wants to emphasize that, given the finite budget allocated for this marketing effort, the resulting marketing and outreach program will need to set priorities and use the most effective mix of strategies to provide clear and effective messaging and motivation to customers.

A Note Concerning the ECMB’s Position Statements:

The ECMB’s review of public comments for the 2008 CL&M Plan included a number of proposals involving public outreach and marketing.  As noted in its comments, the Board feels that these proposals are best reviewed under Docket 07-06-60 - DPUC Review of the Statewide Energy Efficiency and Outreach Marketing Program for the following reasons: a separate process and budget has been legislatively established by Public Act 07-242 expressly for a marketing and public awareness campaign; this process presents the best venue for developing a well-integrated marketing and outreach effort with clear and effective targeted messaging to customers as called for by the Act; and this process ensures that the CEEF program resources are fully available to meet the escalating market demand for conservation and load management services.   However, the Board wishes to emphasize that it is ready to coordinate with and assist the Department, as called for in the Act, in the development of the state-wide energy efficiency and outreach marketing campaign.

� The reemergence of this funding in an appropriations bill came to light only after Mr. Strauss made his presentation to the ECMB.


� All correspondence on this issue from October 30, 2000 onward is available on request from the Technical Coordinator.
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