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October 22, 2007

Ms. Louise E. Rickard

Acting Executive Secretary

Department of Public Utility Control

10 Franklin Square

New Britain, CT 06051

RE: 
Docket No. 07-06-60 – DPUC Review of the Statewide Energy Efficiency and Outreach Marketing Program

Dear Ms. Rickard:

The Energy Conservation Management Board (ECMB) respectfully submits the following comments regarding Docket No. 07-06-60, the DPUC Review of the Statewide Energy Efficiency and Outreach Marketing Program.  The ECMB supports the outreach and marketing effort to provide targeted information about energy efficiency and other energy-related items to the six targeted customer sectors, consistent with Public Act 07-242, An Act Concerning Electricity and Energy Efficiency.  The ECMB submits the following comments to supplement the oral comments the ECMB provided at the hearing on October 12, 2007.

1. The Outreach Marketing Program and the targeted information should encourage customers in each of the six sectors to take action – actions that would increase their energy efficiency and reduce their demand for electricity.  Simply providing information or increasing general awareness is not enough.  The information and marketing should highlight and encourage actions customers can take.

2. The Outreach Marketing Program should be coordinated closely with the Connecticut Energy Efficiency Fund (CEEF) programs and marketing efforts, overseen by the ECMB.  The CEEF offers programs targeted to customers in all six customer sectors.  The CEEF programs undertake significant outreach and marketing activities to reach customers and encourage their participation in CEEF programs, thereby assisting customers to increase their energy efficiency and reduce electricity demand.

3. Ideally, the Outreach Marketing Program should direct and refer customers to the CEEF programs. This would be an efficient, coordinated approach that would result in customers taking action.

4. However, currently the CEEF programs are underfunded in the face of strong customer interest, and the programs do not have adequate resources to respond to a large increase in the number of participating customers.  As the Department is aware, current customer interest in and demand for CEEF program services is very strong.  Many programs are fully subscribed prior to the end of 2007, and commitments for 2008 programs are already very high.  An aggressive and effective statewide outreach and marketing effort would dramatically increase the number of customers interested in participating in CEEF programs, resulting in long waiting lists and disappointed customers.  If programs are suspended because of budget pressures due to strong customer interest and lack of adequate funding, the program vendors and delivery infrastructure would be damaged significantly. Any such damage would take years to overcome, similar to the difficulties following the suspension of C&LM programs in 2003.

As the Department is aware, legislative restoration of full CEEF funding is not expected until May/June 2008.  Also, any potential funding from the Procurement Plan is not likely to be available until September 2008, at the earliest.  Strong and increasing customer interest in early 2008 as a result of the Outreach Marketing Program could swamp the CEEF programs, prior to adequate funding being available, resulting in disappointed, discouraged customers and damage to the delivery infrastructure.  This would be a very negative outcome that should be avoided.

5. In light of the realities of the current situation, summarized above, the ECMB offers the following recommendations for the near term: 
·  Before increasing customer interest and demand for CEEF programs through the Outreach Marketing Program, the Department should coordinate with the ECMB and the CEEF program administrators on the key messages and timing to ensure that adequate resources are available to respond to the increase in customer interest.

· The timing of Outreach Marketing Program activities is crucial and should be coordinated with when CEEF programs have adequate resources to respond to increased customer interest. Considering the above issues, the ECMB suggests that the Outreach Marketing Program be phased in over time.  Specifically, the ECMB recommends that major Outreach Marketing Program efforts that would drive customers to the CEEF programs be deferred until at least mid-2008, once full CEEF funding is restored and the Department and ECMB have more information on potential additional funding from the Procurement Plan. 

·  In light of the current situation, the Department could focus more on increasing overall knowledge and general awareness of energy efficiency opportunities in the early stages of the Outreach Marketing Program. However, since ideally these general awareness efforts would also be targeted to encourage customers to take action and participate in CEEF programs, the timing of even general awareness efforts should be planned carefully so as not to result in swamping the CEEF programs.

6. The Department should consider the public education and general awareness proposals received by the ECMB at its public input session for the 2008 Plan.  In the view of the ECMB, a couple of the proposals would appear to fit best as part of the Outreach Marketing Program. 

For example, CPTV requested $526,000 to produce and air a ten-part series on energy issues that would also have a "town meeting" section.  The shows would use a format similar to "This Old House" and would highlight what could be done to improve energy efficiency in new construction and retrofit.  SmartPower also submitted a proposal for education and general awareness, which could be considered for the Outreach Marketing Program.

Thank you for the Department's continuing effort in this important endeavor, and for the ongoing coordination with the Connecticut Energy Efficiency Fund programs and the ECMB.
For the ECMB,
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Richard W. Steeves

Chairman
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